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Paper-I1 Research Methodology

Unit -1 rgloncept and foundations of Communication research
€ nature ienti inqui
of scientific inquiry, Cross disciplinary issues in communication

research iectivity i ;
, Objectivity in research, Major traditions in communication research
_ Positivism and administrative research tradition, The Frankfurt school, Critical

tradition in communication research, Qualitative and quantitative research.

Unit 11 Appr.aisal of quantitative research methods in Communication
Experimental research, Survey rese

longitudinal research, Field approach and applied research in broadcasting,

advertising, PR and new media.

rch methods in Communication

qualitative resea
arch, Policy research, Rapid rural

Unit ITI Appraisal of contemporary
Historical rese

Ethnographic studies, Case study,

patory research, Research approaches in linguistic analysis of

appraisal, Partici
ics, syntactics, argument/ discourse analysis, Interpretative

communication- semiot

and functional research.
Gl IVDeSstcartl;sttll:: measures of central tendency, mean,

median, mode, sampling 1SSues, sampl
T-test , z-test and Chi square test, Covariance ad correlation,

SPSS - Windows proficiency, Issues in statistical

ribution,
ing error, Variance, hypothesis testing,

statistics — normal dist
significance level,
Regression analysis,

n/ analysis- |
communication research In th r

issues in i
l?clonstralints) in field research, sampling,

interpretatio

Unit V: Contempora
Ethical issues

Political issues

Personal Issues (Co
0 of media/ M

( constraints) in field research, samp

nstraints) i fi

edia planning, Wri

Selectio

proposal.

arch, Content analysis, Cross sectional and




Paper-II-Broad fielq
Optional paper (Any one)
A) Electronic media

Unit I Media and mass society
Indian society and positions of media, Emergence ang impact of new me
media

technologies, Assessment of the role of media (TRF), Future development of
? o

media, Future character of mass society in India,

Unit II: Media studies- Cultural and political €conomy perspectives

Theories of popular culture- Concept of culture, popular studies, classical culture

American and western culture, British cultural studies, theories of multi
culturalism; Pornography and culture: rock music and culture, Political economy

theories — media as cultural industries, hegemony,
globalization.

cultural imperialism,

Unit III: Approaches to study of radio and television-I

Content based study of television- semiotics, structuralism and television,
Audience oriented study of TV- ratings research, uses and gratifications, effects

research, Birmingham school, psychoanalysis and TV, Post modernism and TV,

TV and consumerism, Genre Study and TV, Study of Television as cultural

industry; Ideological analysis and TV, market analysis, Studies of television from

policy perspective: regulation of industry, technology, content, advertising,

intellectual property rights.

Public broadcasting v/s private broadcasting, Radio and television in education -

r » u@ Unit IV: Approaches to study of Radio and television-IT
jonal experiences, Radio and television in development-

national and internat

i y isi C mmun.t y
i i p b 0

i i iects, Study of new media in
i ional and international projects,
radio, Case studies of nationa
education and development.
Unit V: Approaches to Film study
Film and Reality; Film content

theatre and literature, Major fi

Trends in cinema ; Film genre, Film language,

Im directors, Film and society, Film industry-




economics of film production, distribution, exhibition, Film as a cultura] indys fry\
impact on other media, Social impact of cinema , film audiences
B) Print Journalism

Unit I: Press Sociology . ' |
Journalism and Society. Journalism as social production and social construction

of Reality, Various approaches to press sociology and their limitations, The
realistic Economic approach, organizational and cultural approach, Journalism
and socio-cultural change in India, Freedom of Expression, media and law. Press
freedom and national interest, Covering war, communal riots and insurgency.

Press and Human Rights.

i | Unit-II: News Values in perspective
Problems of fact finding. Different views of same event. Different views from the

same source. Changing concept of news values, News value of the third Worlds.
The rational nature of news, Prejudging labeling, Package Journalism, Tunnel

vision, coping with pressure for good stories.

Unit-III: Indian Press and Issues
Critical studies in Indian Press, Imbalance growth. Low diffusion rate,
Observations made by commissions, Studies of media audience, Concentration of
Ownership. Media performance under cross-media ownership, Impact of

television on newspaper Journalism, Changing News Paper scene, Future of News

papers.

Unit-IV: Press Ethics
Ethical theories and concept, Press ethics and core code of conduct problems of

implementation, Ethics and politics of media conflicting views on fairness-case

studies, Right to privacy and Right to know, Honesty in Investigative Journalism.

some ethical questions, Ethical issue in war reporting.

Unit-V: Third World Journalism.

Problems of infrastructure and trained human resources, poverty, The challenges

of Third World Journalists, Govt. and the Press in the third world, Problens of

Press freedom.



C) pevelopment Communication
Unit—I:Aspects of un
Development and underdevelopment in global perspectives, Problems emanating

derdevelopment

from underdevelopment, Poverty and poverty alleviation, Causes of rural poverty.

Unit-11: Media and focus on underdevelopment

Development Journalism, Development support communication, Challenges of
communication in Third World countries, Imbalance in global communication
and Third World approach, Cultural imperialism and the Third World media,
Studies in role of Radio, TV in rural society, Community newspaper and their

role, Folk Media.

Unit-III: Role of UN and other bodies in tackling underdevelopment.
Economic concept of development, Role of global agencies in solving economic

problems of the developing world-UNDP, UNCTAD, IMF, World Bank.

Unit-IV: Communication and Development issues:
Problems of environment in global perspective, International conference on
environment, Role of media in solving environmental problems, Environmental
education at the grass root, Subjugation of women and women’s rights, challenges
for Communicators, Political awakening among rural women, Contraception,

child health and nutrition, Literacy among women, Human rights, Health,

education etc.
Unit-V: Rural Management and Extension Communication for Rural Change.

Problems and prospects for integrated rural development, Problems of political

intervention, Participatory rural appraisal and alienation, Studies in rural

management system in South India, Studies in Extension, Studies in Panchayat

Raj and determination of Communication gaps, Interpersonal role of

Communication, role of NGO’s and opinion leaders.



p. Advertising and Publie Helationy

it It
o Integrated Marketing  communleation, Issues of .

Globalisation and advertiging, constmerism, Rural advertising brand ~ equiy

Unit IL: o ‘
Globalisation: the frontler of  Multl-nationalism and e
"o 2 b ' m L
Opportunities and challenges for the 21" century; Public Refa vmm
i i ' "0 a0 Wi
national Corporations; Strategle communieation mana 4
gement - Making Pt

Relations work

Unit 1T o
public relations in Cyber space, Cyber spin- use of new technologies i Paniic

Relations; Analysis of new publics in electronic environment, Onlime meseears:
techniques for Public relations

Unit IV:
Crisis Communication, Anticipatory model of crisis management, Defendme

organizations, Restoring image beyond the crisis

Unit V:
Ethics in theory and practice for public relations; Regulatory framework for
advertising- self regulation, Unethical practices

ssses
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